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Notes:

This survey opened on September 1, 2019, with final responses coming in on
October 20, 2019.

« This membership survey covered opinions on the value of membership,
benefits, and outreach, and covered a variety of demographic topics, such as
employment and identity.

- Atotal of 612 members responded to the survey, which is about 19% of our total
2019 membership of 3,285 people.

- A majority of respondents are conservators (80%), conservation scientists
(3%), and students (3%), with a small representative of a variety of other related
fields.

Qt What is your current profession type?
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Nearly 80% of 611 total respondents identified as conservator. Most “Other” responses were
retirees or could be slotted into the other categories. The two second-highest respondents
were conservation scientists (2.5%) and student (2.9%).



Q2 What are your specialties? Check all that apply (if any).

Architectur 8.28%

Book and Paper 36.26%

Collection Care 26.66%

Contemporar
Ar

Electronic
Medial 4.30%

Objects

13.25%

3411%

Paintings 20.70%

Photographic
Materials

Research &
Technical... . 7.95%

Textiles

13.91%

10.93% About 35% of respondents identified

as book and paper conservators, and
Wrmrjen- 1010% another 35% as objects conservators,
which tracks with our two largest
specialty groups.

Artifacts
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Q3 What is your work practice type (if applicable)?

Practice

Both 10.35%

Neitherl 3.84%
Retiredl 3.01%
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Just over half of respondents identified as employed within an institution, with another 32% in
private practice. Just over ten percent supplement institutional work with a private practice,
while about seven percent are either retired or may be students or looking for work.



Q4 What is your membership type?

Fellow Postgraduate
15.07% (91) 4.30% (26)

Associate
31.62% (191)

Professional
Associate

42.55% (257)

As of November 2019, there were 273 active Fellow members and 1,018 Professional Associate members.

PAs are 31% of the total membership, and are slighty overrepresented in this survey, comprising 43% of
participants. This may reflect that PAs have taken a step beyond Associates to be involved in the organization
and are more willing to take surveys or may feel that they have a greater stake in the organization. Following
this, Fellows are 8% of the total membership but comprise 15% of respondents.

Q5 How long have you been a member? (approximate)

(joined in...

1-4 years - 12.36%
5-9 years- 19.77%

50+ years I 1.81%

Mew member I 3.99%
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The majority of respondents (62.77%) have been members for between 10 and 49 years. Twenty percent have been
members for 5 to 9 years, and 12 percent 1to 4 years.



Q6 Please rate your satisfaction with your current member benefits (check N/A if you don't
use):

AIC Mews FHO0%%0E% 08.99%

JAIC 17:60%

Online
Member [21542% 21.09%
Community

Specialty AT
Group or... g

Member g
Directory i i

Scholarship
and grants f..

Find a
Conservator.
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A majority of respondents are somewhat or extremely satisfed with our member benefits, with about 58% satisfied
with AIC News, 68% pleased with JAIC, 55% satisfied with the member community, and generally more than half of
respondents are happy with the benefits, subtracting those who don’t use the benefit. Of the 140 comments, most
wanted the member community to focus on professional content, not personal digressions, asked that JAIC not be
printed but the newsletter to go back to print, and would like more treatment articles in the journal.

Q7 Please rate your satisfaction with your current member discounts (check N/A if you don't
use or aren't aware of):

piscount on 99%5 70 25.97%
Annual Meeti...

Piscount on 3475070] (0F78%6 %) 24:76%) 22:92% 138260}
FAIC courses...

POBA online
concierge...

Huntington T.
Block insura...

Artwork
Archive..

JPASS
USTOR) (05207 11624% 626%078%
research..
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Most respondents are not aware of most of discounts available with membership, which indicates the need for
better communication of member benefits and discounts.



Q8 Which of the following professional development offerings have you attended in the past
5 years?

AIC Annual -
(011012
Heetine
AIC or FAl 46.29%
workshop or..

Online FAIC
course

19.55%
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More than 90% of 445 respondents have been to an annual meeting in the past five years. Nearly half
have attended a workshop or symposium, and about 20% have taken an online course.

Q9 What do you like most about AIC?

materials provides forum support day specialty groups greatest JAIC public attend exists
new think advocacy continuing education 0nline community find conservator online
others JFOUPS available Profession broad conference appreciate

organization used found Joumal cOnnect colleagues see field
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professional organization
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annual meeting . )
JAIC practice platforms Us FAIC colleagues annual meeting courses

communication useful ability conferences publications discussion feel

Two-thirds (504) of respondents answered, with the majority citing the connection with information, people,
research, and a wider network. In detail, 209 comments (41%) cited community, including online communities,
networking, and collegiality among peers; 29% also enjoyed the exchange of information, techniques, and
research across platforms (print and online); 11% valued AIC as serving as the primary organization for
conservation - an umbrella for a variety of specialties, along with its advocacy and leadership opportunities
and practical things like the member directory; another 2% mentioned ethics and standards. Meetings

and in-person networking were valuable to 21%; 8% favored workshops, courses, and other professional
development opportunities; 3% mentioned jobs and professional advancement; 2% mentioned the referral
tool, and 1% mentioned FAIC’s (non-workshop) programs.



Q10 What do you like least about AIC?

leadership decisions US support conference museums enough pay meaning big
community serve Staff important think logo SOMetimes attend wish keep much
example annual meetings professional organization also workshops Way

private practice people hard gOOd volunteer meeting might many
discussion Make becoming O N line often fE €l without

conservators uses organization cericaion
COﬂSGI’V&tI O ﬂ online forums mem be rS profession

AI C focus memberShlp posts SeemS public

pI'OfESSIO n al name WO I’k N ChangeS online community

f|e|d now NEW Board N€Ed move tiME one KNOW

membership categories COSH effort Lack st going Lack transparency little take
expenSiVE recent SBE nothing Website place real |y always emails forum
new logo small lot great things bad even value information far

Three-fifths of respondents (378) entered a comment. Fifteen percent of respondents (46) were upset at the
tone and volume of dialogue in the online community, centered around the logo, website, and domain name
change, while 7% (28) disapproved of how the changes were handled. Twelve percent mentioned leadership
as too opaque or moving too fast or slow on topics. Technical issues accounted for some dissatisfaction by
11% of Q10 respondents. Membership dues were too high for 4%, while meeting costs, location, or scheduling
issues were cited by 7% (25). Another 7% of members were divided on certification and member designations,
some pushing for change, declaring the issue too confusing, or wishing that the process would stop
altogether. Other issues cited 6% or less included: social and political issues should be mentioned more and
less; more diversity and inclusion are needed; AIC should do more outreach and advocacy to the public

and for higher salaries; more treatments and book and paper research should be published; leadership is

too cliquish and CIPP members feel ignored; there are too many emails yet not enough clarity; and there is
division between apprentice trained, program trained, and preservation/collection care professionals.

Q11 My membership overall is valuable to me.

On a scale of 1to 100: 10% selected less valuable (<40); 33% selected somewhat valuable (40-59);
57% selected very valuable (>59). (506 responses)

Q12 My membership is important to my professional development.

On a scale of 1to 100: 14% selected less important (<40); 31% selected somewhat important (40-59);
55% selected very important (>59). (501 responses)

Q13 My membership is worth the cost of annual dues

On a scale of 1to 100: 21% selected not worth the cost (<40); 33% selected somewhat worth the cost
(40-59); 46% selected very worth the cost (>59). (502 responses)

Q14 How likely are you to renew your membership in the upcoming year?

On a scale of 1to 100: 3% selected not likely (<40); 8% selected somewhat likely (40-59); 90% selected
very likely (>59). (505 responses)

Q15 How likely are you to recommend membership to a colleague in the
upcoming year?

On a scale of 1to 100: 11% selected not likely (<40); 30% selected somewhat likely (40-59); 58% selected
very likely (>59). (496 responses)



Q16 Do you currently serve as one of our volunteer leaders? (for example, committee
member, specialty group/network officer, etc.)

Yes
19.17% (97)

No
80.83% (409)

Q17 Have you served as one of our volunteer leaders in the past?

Yes
38.86% (197)

Mo
61.14% (310)

About 19% of 500 respondents currently serve as a volunteer leader, and another 38% have served in
the past. About 100 people skipped these two questions.



Q18 If you have not served, what might persuade you to volunteer?

committee community able offer understanding change plan end m days time commitment
consider interested allow entails persuade volunteer bUS)’ difficult tried never group career

I\Iothing past AS ked find ime INVOIVEd severas SUTE part ye alrs
people Serve colleagues need much tl m e service

VO I U nteer MA WO rk Better fEEI Things AI C r'IDWjO'b

conservation rOIE us th' n k run N opportunity Wl ” membership KNnow retirement

pDSitiDﬂ specialty group consider volunteering smaller live knowledge Many institution
currently happy make time commitment involved retired also conservators contribute Maybe

Most respondents noted that time - both their lack of time and uncertainty about the time commitment
needed to serve - was their main reason for not volunteering, while others noted they had not been asked.
Many others noted they would be willing to serve.

Q19 How do you prefer to receive news/announcements from us?

Occasional

Email 52.68%

Member

Community post 17.89%

1.39%

Social media
posts

EBimonthly

memkber... 12.13%

Weekly or

biweekly ema... 15.90%
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Most respondents (53%) prefer to receive organizational information via occasional email. About a fifth
prefer via community post, and nearly a third would prefer email on a regular basis on a longer interval.



Q20 How often do you prefer to have communications from us?

Weekly 36.58%

Biweekly 18.49%
Monthly 21.47%
Bimonthly 6.16%
onner S .50

I'd prefer to
opt out
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Following up on the previous question, many members prefer weekly communications, while a significant
group would prefer biweekly, monthly, or only when important news is available.

Q21 What conservation-related topics are of most interest to you right now?

~ conservation [ ] 21.01% a3
w treatment [ 16.46% 65
* materials [ | 7.59% 30
* new [ | 7.59% 30
~ paintings [ ] 6.08% 24
w* conservators . 5.32% 2
+ sustainability B 5.06% 20
w research B 5.06% 20
~ techniques B 4.81% 19
+ collections care B 4.56% 18

Top ten topics of interest are conservation, treatment and techniques, materials, sustainability, and
collections care, but many more have been mentioned, as shown on the next page.



Q21 What conservation-related topics are of most interest to you right now?

public case studies topics documentation book New methods materials anything 1Pm
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private practice current modern innovations plastics cultural heritage



Q22 Do you currently follow us on social media?

38.26%

-
o
@

61.74%
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Of 507 respondents, two-fifths follow one of our social media accounts. Of those, 75% use Facebook.

Q23 If yes, please specify the platform(s):

Facebook 75.98%

Twitter 22.06%

Linkedin 17.16%

Instagram 38.24%
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Q24 What would you like to see us post about on social media?

Events T.30%

Volunteer

Opportunities 47.34%

Member

Spotlights 43.79%

Industry-relate
dnews

4
2
=

Other (please

specify) 21.30%
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Of 338 respondents, most would like to see social media posts about events and industry news.



Q25 How important is it for you to network with other members?

Mot really
important l 6.76%

Somewhat

important 43.34%

Very important 49.90%
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Of 503 respondents, 94% consider networking with other members to have importance.

Q26 Which of the following methods do you prefer when getting to know other members?

In-person

networking... 62.45%

Virtual
networking...

2.44%

AIC Annual
Meeting

T.29%

Online Member

Community 35.14%

Member

Directory 23.09%

Shared

social/cultu... 38.55%

Local social

gatherings 52.81%

Other (please

specify) 7.63%
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Members prefer in-person networking, including the annual meeting and local social gatherings, to be their
favorite methods of networking.



Q27 Would you like us to explore assisting members in creating local events or meet-ups?

Yes _ ED-GG%
Nu _ 39.34%
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A majority of respondents are interested in organizationally facilitated local events or meet-ups.

Q28 Would it be helpful to have a small community of people that you identify with on our
Online Community?

0% 0% 20% 30% 40% 50%. B0% T0% B0% 0% 100%:

More than 50% of respondents are interested in creating small communities to further engage with those they
identify with.



Demographics

Members were asked to provide more in-depth demographics than in previous surveys so we can begin to
address inequities presented by various factors. They could opt-out as desired.

Q29 What is your age?

100%
80%
60%
10%
22.01%  2117% 22.85%
17.40% 15.51%
20%%
]
0%
Under 18 18-24 25-34 35-44 45-54 55-64 65+

Of 477 respondents, all ages above 24 are represented fairly equally.

Q30 What gender identity do you most identify with?

Fe " ale _ 77 '22%
Male - 20 '89%

Mon-binary 1.27%

Other (please

specify) 0.63%
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Of 474 respondents, 77% identify as female.



Q31 Which of the following categories best describes your employment status?

Employed,

wnrklng". _ 8093
Employed,

working... - 10.33%

Not employed,

looking for... 3.51%
Mot employed,
MNOT lecking ... I 1.24%

Retired I 3.93%

Disabled, not
able to work
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Of 484 respondents, 81% were employed full time, 10% part-time, 3.5% looking and about 5% either retired or not
looking for work.

Q32 How would you describe yourself? You may check more than one box, or comment in the
field below.

American
Indian or... I 1.89%

East Asian or
South Asian I 3.58%

Southeast Aslan | 0.63%

Pacific

Islander o.n1%

Black or

African... 1.05%

Hispanic I 1.89%

Latinx 1.26%

White [
Caucasian 84.84%

Prefer not to
answer . 6.32%
Other (please
specify) I 4.63%
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Of 475 respondents, 85% identified as White/Caucasian. Several comments in the Other field indicated biracial,
European, and Latin American, but also shades of white. The lack of diversity is important to note.



Q33 Many of our resources are online. Describe your access to the Internet, so we may
determine whether additional access considerations are needed.

100%

80% 66.88%

63.49%
60%
40% 4.26% 295
10.88%
20%
- |
0%
Primary (work-based or daytime) Secondary (home-based or
evening)

B Broadband(cable, satellite) [l DSL(high-speed phone line access)
Dial-up Public wi-fi(library, café, ete.) [ Cellular Data

Most respondents have access to high-speed internet, but there is a small but important percentage of members
that have inadequate internet access to be able to take advantage of many professional resources.

Thank you for your time responding to the survey and reading this report.



